
MTM ANNOUNCES ACQUISITION OF
SYNDICATE X DESIGN AND MERGER
WITH SUB ROSA; HUNTER TURA
NAMED CEO

NEW YORK AND LONDON, 12 JANUARY 2021 

MTM Choice, the global marketing and communications holding 
group of specialist creative agencies, announced today the 
acquisition of Syndicate X Design and the immediate merger of the 
firm with Sub Rosa.  

The new firm, called Syndicate Sub Rosa, will be led by Syndicate 
X’s founder and CEO, Hunter Tura, and will be based in New York 
with additional offices in London and Los Angeles scheduled to 
open in late 2021.

“We are absolutely thrilled to bring Syndicate into the MTM family. 
Syndicate’s innovative organizational model, world-class design 
capabilities, and leadership is the perfect complement to Sub 
Rosa.” Said Alexei Orlov, MTM’s CEO. “This new agency will be 
able to deliver integrated data-driven research insights, strategies 
and designs to help brands innovate and re-invent in this very 
uncertain cultural moment.”

Tura will lead the day-to-day operations of the firm, as well as 
furthering developing business with best-in-class consumer, B2B 
and technology brands.

“I am a long-time admirer of Sub Rosa, and their commitment to 
building brands through applied empathy. I believe that Sub Rosa’s 
AIEQ technology and track record of developing innovative brand 
strategies for leading organizations combined with Syndicate’s 
unique network of creative intelligence will allow us to drive 
significant growth, engagement and awareness for our clients.” Tura 
said. “My objective will be to solidify and diversify our service 
offerings, as well as continue to attract the world’s best creative 
talent to help advance our client’s missions.”

The merger with Syndicate X Design, gives Sub Rosa added depth 
in terms of creative intelligence across a range of disciplines, as 
Syndicate’s unique model helps clients unlock value and find new 
potential for brands through research, brand strategy and design 
systems, physical environments and digital experiences that 
transcend the expected and the conventional. 

The new agency will specialize in brand strategy and design 
augmented by its recently-launched proprietary cultural insights 
technology platform, AIEQ. Recent clients of the combined agency 
include a host of globally known brands including Nike, Delta 
Airlines, YouTube, Tamara Mellon, Lucid Motors, Harvard, GE, SL 
Green Realty, GOOP, Tiger Woods, Clinique, Carlyle Group and Yoo 
Capital.

ABOUT MTM:
MTM is a global marketing and communications holding group
underpinned by its own proprietary technologies. Our portfolio of
individual creative companies specialize in relevant cultural, social,
and audience intelligence, creative strategies, experience design,
content creation, production, and media deployment. Over the past
few years our agencies have collectively won in excess of 100
accolades and awards for their best in class contributions.

MTM currently has four agencies, including Local Projects, Camron
PR, Sub Rosa, and NOM, servicing over 120 clients across the
globe. The network has offices in New York City, London, Los
Angeles, Milan, and Shanghai. We have developed and launched
two proprietary, AI-driven technologies - NOMads and AIEQ- to
further augment our agencies’ service capabilities.

ABOUT SUB ROSA:
Our mission is to re-imagine brands through cultural insight, applied
empathy, and creative intelligence. We bring together research,
strategy and design to clarify purpose and drive growth,
engagement and awareness for brands.

ABOUT SYNDICATE X:
Syndicate is a global network of design leaders unified by it’s
mission to re-invent organizations through creative intelligence. 

Our freedom from traditional disciplinary boundaries means that we
are able to unlock value and find new strategic potential for brand
platforms, design systems, environments, technologies and digital
experiences that transcend the expected and the conventional.

Our work considers the broader themes of culture, identity and
organization to clarify our client’s missions and to maximize their
differentiation and distinctiveness.

ABOUT HUNTER TURA:
Hunter Tura is the CEO of Syndicate Sub Rosa an award-winning
strategic brand consultancy where he is responsible for the firm’s
overall strategic direction, creative excellence and global business
development. He is passionate about building truly great teams and
helping develop strategies that drive growth, engagement and
awareness for best-in-class brands. Over the course of the past two
decades, he has worked with business, culture and design leaders
from organizations such as Netflix, Audi, Asics, The Kennedy
Center, Harvard University, Allstate, Samsung, GE, Unilever, Sonos,
Lucid Motors and the Victoria & Albert Museum on a range of brand
and design initiatives.

From 2010 to 2019, he was the CEO of Bruce Mau Design and
previously was Managing Director at 2x4, Inc. He serves on the
Design Council for IE Business School in Madrid and has lectured at
Universities and conferences worldwide.

Tura was the curator of the Canada Pavilion during the 2018 London
Design Biennale, a member of the Presidential Design Awards Jury
in Singapore in 2017, and was a juror for the 2019 Florence Design
Biennale.

He received his Master of Architecture degree from the Harvard
University Graduate School of Design where he completed his
thesis under the direction of Rem Koolhaas and has a BA from
Haverford College.


